ONDUIT

a music club

Book the Conduit for your next:

After-Work Party
or

Networking Event

“A unique space for your unique event’

Annie will be pleased to help you
plan your next special event:
annie@conduitmusic.com
609.656.1199 ext. 102

439 South Broad St./Trenton/NJ/08611

Come visit me
and my staff and

Experience
‘Retro-Service”

The way auto service use 1o be!
FAMILY EXXON

i |

of Ewing

HAPPY HOU
SPECIAL
M-F, 6-9P

OIL
CHANGE

*price is for most cars SUV's
& trucks maybe slightly higher.

Expires 7/1/05

2095 Pennington Rd., Ewing Twp.
609.637.9898
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DOWNTOWN

Trenton, the director’s cut

By Joe Emanski

It’s been in the news a lot lately that peo-
ple aren’t going to see movies anymore. It
couldn’t be because the movies stink. It’s never
stopped us before.

It’s not like Hollywood would make differ-
ent decisions anyhow. It’s too tantalizing to be
true, the idea that a product’s quality is a signifi-
cant economic indicator.

The 2005 Trenton Film Festival was a suc-
cessful event. It drew more than 1,500 people
over three days to see the widest variety of
movies Mercer County has ever known, and few
if any of the movies stank. The documentary
Anytown U.S.A. is poised to become the film
from this year’s festival that makes it big, like
Control Room in 2004.

The festival received strong media cover-
age this year, both locally and in newspapers in
San Jose and even England.

It’s the response around here that’s perplex-
ing. Other than the people I see at every rah-rah-
Trenton event, I didn’t recognize any familiar
faces. The Anytown U.S.A. crowd, which was
casily the festival’s largest, was almost entirely
made up of out-of-towners.

I guess that’s the way to market future film
festivals, or indeed, anything that happens in
Trenton. Go after those two groups exclusively.

Commerce

‘Bank

America’s Most Convenient Bank®

First to open.....
-Last to close

Business Banking

on your schedule

Stop in and see
Trenton manager
Tom Davis
to find out about
FREE Business Checking
and other Commerce
Business Services.

50 East State
Trenton, NJ 08608
609/394-4891

The diehards and the strangers.

DVDs are slowly sinking movie theaters,
and that’s far from a bad thing for the film studios.
As the price of a pair of movie tickets with snacks
approaches $30, you’re talking about a 50 percent
savings to just buy a $15 DVD.

Get some soda and popcorn with that,
throw in a pizza and you still have money left
over for a big bag of Twizzlers. Plus you now
own the movie. Film studios are still emptying
your pockets about the same as before. It’s the
theaters that are out of luck.

Hollywood’s favorite new trick is to sell a
vanilla version of a DVD knowing that they
can market a deluxe version down the road.

These ‘director’s cuts’ restore scenes that
weren’t good enough to be in the film to begin
with. I have seen three director’s cuts myself and
I don’t plan to see a fourth. In every case the addi-
tional scenes bring the movie to a grinding halt.

However, just because they aren’t for me
doesn’t mean they aren’t good for Hollywood,
which also knows that technologically, the DVD
generation will be a short one. It’s a blink of an
eye before we’re all downloading movies directly
to our TVs, rather than messing about with little
plastic discs. Meanwhile, cash registers ring.

It’s our routine, and while Hollywood may
not quite know whether XXX: State of the Union
or The Pacifier is going to be a hit, they still know
enough to make both movies and find out.

There’s just the one Trenton, though. And our
traditional marketing tactic is to take the same old
product and shake people and say, “It’s good! Why
won’t you take it, I told you that you want it!”

DVD sales and director’s cuts help cut the
losses of the bombs, and wait until you see the
marketing push for the XXX: State of the Union
DVD. The commercials will make it sounds like
it was the feel-good hit of the spring, not a bomb.

In the case of that movie, a director’s cut
could serve to convince a skeptical public that
although the studio and the director made some
mistakes at first, they’ve got it all figured out now.

It’s just more evidence that the difference
between success and failure is mostly a matter of
marketing. [ mean, you can’t turn a XXX into The
Godfather, but surely you can approach some-
thing like The Pacifier:

Give Hollywood that much credit. They may

Gough Engraving
Nz

Advertising Specialties
1745 N. Olden Ave. Ewing New Jersey

Award Plaques

Brass, Wood & Glass
Clocks Pens Desk Sets

Glassware & Mugs
Business Cards

Stock & Magnetic
Sportswear
Screen Printed & Embroidered

Let Us Make YOU Look Good!!

Ph. 882-8700
Fax 882-9163

goughengraving@aol.com Hours 9am to 5pm MON - FRI

gouge us with their gimmicks and their trick mar-
keting, but at least they try new tactics when
repackaging their less successful endeavors.

It’s past time to repackage this city.
Trenton: The Director’s Cut. It’s time to try
again with people who didn’t come to see us in
the theater. We can at least hope they’ll consid-
er buying the DVD.

Joe Emanski is the editor of the
Downtowner. He can be reached via e-mail at
Jjoe@trentondowntowner.com.
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